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Abstract

The objectives of this research were 1) to design apparel accessories products based on
Kolae boat identity, and 2) to evaluate consumer satisfaction with the design of apparel accessories
products based on Kolae boat identity. The sample of this study was 15 Thai tourists and 15
foreigners, totaling 30 individuals in Bangkok Metropolitan Region. The sample was selected based
on accidental sampling. Satisfaction evaluation was used as a research instrument. Data were
analyzed by using statistics including percentage, mean and standard deviation. The results of this
research were as follows: 1) The apparel accessories products based on Kolae boat identity were

designed by Kolae boat patterns and integrated Thai, Chinese, and Islamic arts. Himmapan creature



963 EAAMSUATYANANG atuwermanTuardPumans UN 1 aduil 12 : un91RM - Wiwe waenguAx - Aneu 2562

patterns, geometric patterns, Thai and plant species patterns were used in the design. Warm, cool,
and contrast colors were applied as well. 2) The results, 15 Thai tourists and 15 foreigners were
evaluating the sample’s satisfaction showed as follows: the satisfaction with the beauty, creativity

and function at a high level at a high level.

Keywords: Design, Apparel Accessories Products, Identity, Kolae Boat.
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Independent variables Dependent variable
1. Image of apparel Results of satisfaction
accessories products 1. Usability

1.1 Bag 2. Stylish

1.2 Hat ‘

3. Creativity and Identities

1.3 Sneaker shoes

2. Graphic of clothing items

Figure 1 Conceptual Framework
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Figure 2 Type of apparel accessories products
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Figure 3 Graphic
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Table 1 Averages of the level satisfaction of sample on product (Usability, Stylish, Creativity and

Identities n = 30)

Description X S.D. Expand
1 Usability
1.1 Easy to use 4.13 0.81 more
1.2 The proportion of products is 3.77 0.96 medium
related to usage
Total 3.95 0.89 more
2. Artistic
2.1 The layout is appropriate 4.10 0.70 more
2.2 Product colors and graphic showy 4.23 0.72 more
Total a.17 0.71 more
3. Creativity and Identity
3.1 There are cutbacks of suitably 4.07 0.89 more
graphic
3.2 Indicates the identity of the Kolae 4.30 0.64 more
boat
Total 4.19 0.83 more

| oAa a

NNA19197 1 wadseiiiuanuianelavesnguiiedsniireniseeniuuniniusiuszneulaTas

wisnelaglddnanualanienanas Inesaunuingudiegiadinuianelandnduaiaiunisldauun
Inefian X=3.95 lnsusnilunisldanuing X=4.13 aundndiuemdndiusiiauaenndesiunislday

X=3.77 uandalsany wunianuianslanandusiuinlaeian X=4.17 nsuwsniduainumunsauuss

o

1AS9a519NANN U9 X=4.10 HARSUTwaraIna18ladudnLaualIsay X=4.23 AUAINUANES19ESIALAY

v o

panwalnuITdenuianelandadusuiniaeiian X=4.19 lnswuninisaanauainaislaogaumunzay

X=4.07 NARH U9 UUBNIIOnaNYAYaIaNDaY X=4.30

13



o £ o v = o o N
5813 FRAYAMSUNTaANAnG atuiyvemansuadrumans UN 1 atull 1-2 : uns1eu - Ww1eu Uasngunas - 3anau 2562

Figure 4 Product
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